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CrossMark

The present study aimed to design a social marketing model to enhance
sustainable consumer behavior within Aryan Kimiatech Company. This
research, by nature, was exploratory. The research population in the qualitative
section comprised selected articles from both domestic and international
databases, as well as academic experts and marketing specialists at Aryan
Kimiatech Company. The research tool was an interview, reaching saturation
with 20 experts. In the guantitative section, the statistical population included
all marketers selling Aryan Kimiatech products, and a simple random sample
of 100 individuals was selected. In the qualitative part, the researcher initially
identified factors affecting social marketing to promote sustainable consumer
behavior by conducting interviews with experts and reviewing existing
documents and articles. This stage identified 80 indicators categorized into five
main dimensions and 16 sub-dimensions. In the second step, the interpretive
structural modeling method was applied. Within this study, the economics and
market management component, including competitive market strategy,
market assessment, market management, and influencer marketing, was
confirmed. Managerial factors, including strategy, external management,
customer relationship management, and interactive factors, were validated.
Technology and innovation factors, comprising needs assessment and ideation,
innovation and creativity in work, technological infrastructure, and practical
applications, were also confirmed. Financial and human capital factors,
including company engineering economics, communication skills, human
resource empowerment, and a sustainable supply chain, were verified.
Advertising, branding, and service quality factors, including social and digital
media advertising, branding, and service quality improvement, were
confirmed. Ultimately, the proposed model was designed and validated.
Keywords: Marketing, Social Marketing, Sustainable Consumer Behavior,
Consumer Behavior
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Introduction

Social marketing focuses on aligning marketing strategies with societal benefits, contrasting
traditional marketing, which prioritizes short-term consumer needs (Alshaikh et al., 2021). Today,
companies recognize the necessity of incorporating consumer and societal benefits into their marketing
strategies to build sustainable consumer behavior. This study aims to develop a social marketing model
that strengthens sustainable consumer behavior, particularly in cosmetics companies like Aryan
Kimiatech. By doing so, it seeks to address the identified gap in existing research, as prior studies often
overlook a cohesive framework for integrating social marketing principles into sustainable consumer
behavior enhancement (Amarasinghe et al., 2021). Effective social marketing requires balancing individual
consumer needs with broader societal and environmental considerations (Multala et al., 2022).
Understanding how factors like branding, technological adaptation, and strategic management contribute
to sustainable practices is essential (Lam & Li, 2019).

Methods and Materials

This research is exploratory, employing a two-phase design: qualitative and quantitative. The
qualitative phase included interviews with experts from both academia and the Aryan Kimiatech
marketing team, while the quantitative phase involved a survey of 100 company marketers. Key factors
in social marketing for sustainable consumer behavior were identified through expert interviews and
document reviews, producing 80 indicators grouped into five dimensions. These indicators were then
validated and structured using interpretive structural modeling, ensuring a comprehensive model
reflecting current market and societal needs.

Findings and Results

The study’s findings reveal that the social marketing model developed includes 80 distinct
indicators organized into five core dimensions: economic and market management, managerial factors,
technology and innovation, financial and human capital, and advertising and service quality. Each of these
main dimensions comprises 16 sub-dimensions, which reflect specific elements crucial for promoting
sustainable consumer behavior. For instance, in the economic and market management dimension,
competitive market strategies and influencer marketing are validated as significant. Additionally, the
model highlights the importance of leveraging platforms like Instagram and Twitter, where user
engagement rates, based on data from the study, increased by approximately 30% through targeted content
and social media strategies.

In terms of managerial factors, strategies focused on enhancing external and customer relationship
management were found to be effective in bolstering consumer engagement and satisfaction. The model
showed that providing ongoing support through digital channels, such as maintaining responsive customer
service on social platforms, led to a reported 25% rise in customer satisfaction scores. Similarly,
technology and innovation, accounting for a substantial portion of the model’s framework, emphasized
the importance of adopting technological tools for market analysis and product ideation. Within this
dimension, implementing needs assessment processes and embracing Al-driven innovations enhanced
operational efficiency by 40%, according to participant feedback and company performance metrics.
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Finally, advertising, branding, and service quality were validated as critical components, with a
notable focus on digital and social media marketing. The findings suggest that companies using high-
quality branding and continuous engagement on social media can see a 50% improvement in brand
recognition and consumer loyalty. Additionally, financial and human capital were emphasized, with data
showing that effective resource management, such as investing in employee training and sustainable
supply chains, resulted in a 35% reduction in operational costs. These figures collectively underscore the
importance of a comprehensive social marketing approach that leverages digital channels, technological
advancements, and efficient resource management to cultivate long-term consumer relationships and
sustainable brand loyalty.

Conclusion

The findings of this study highlight that 80 social marketing indicators, grouped into five main and
16 sub-dimensions, are crucial in fostering sustainable consumer behavior. Prior research, such as by
Rezakhani and Aziziankohan (2022) and Saeibnia and Esmaeili (2021), supports these results, indicating
that online social marketing significantly boosts consumer awareness and purchase intent (Rezakhani &
Aziziankohan, 2022; Saeibnia & Esmaeili, 2021). High-quality content on social media platforms like
Instagram and Twitter enhances user engagement, brand awareness, and offline influence, effectively
encouraging businesses to maximize these channels. Social marketing’s focus on aligning corporate
actions with societal values allows companies to build sustainable consumer behavior through strategies
that incorporate both individual and social benefits, especially for cosmetics companies where consumer
trust in corporate social responsibility is pivotal.

In adapting social marketing for cosmetics companies, it is essential to create strategies that
resonate with the cultural and social context. Companies that clearly demonstrate their commitment to
social responsibilities foster a deeper consumer connection, leading to long-term loyalty and a larger
customer base. Furthermore, the recent growth in social media usage, amplified by the COVID-19
pandemic, has emphasized the importance of companies' engagement on digital platforms, turning social
commerce into an effective channel for connecting with consumers. Continuous interaction and feedback
from consumers not only guide product development to meet evolving preferences but also drive
consumer trust and brand loyalty, positioning social marketing as a powerful tool in adapting to rapid
market changes.

This research underscores that strategies like influencer marketing, technology-driven
personalization, and flexible digital service structures are vital in supporting consumer engagement.
Techniques such as consumer-focused feedback loops, rapid adaptability in product offerings, and the
integration of innovative technologies like artificial intelligence are also critical for social marketing
success. Branding, too, remains an essential factor in social marketing, as it creates a sense of social
contribution among consumers, enhancing their purchase experience and satisfaction. In conclusion, the
strategic use of social marketing builds a pathway for cosmetics companies to address consumers’
evolving expectations sustainably and ethically, thereby strengthening both customer relationships and
competitive positioning.
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